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Aussie households continue their love affair with New Zealand wines

21 July 2010
According to the latest consumer research from Nielsen, New Zealand wines are quickly becoming a
regular feature in the cellars of Australian households with continued strong volume sales growth for

take-home purchases (up 38% compared to total wine market at 10%).

Information sourced from Nielsen’s Homescan Consumer Panel service attributes the strong
performance of New Zealand wine sales to two key movements in shopper behavior. Firstly, an
additional 74,000 Australian households have purchased New Zealand wine brands over the past
year. Secondly, these households are buying these brands more frequently; effectively off-setting

heavy promotional efforts driving down average spend levels.

“The New Zealand wine segment is characterized by having shoppers who are relatively heavier
spenders. This is a healthy position to be in as we quite often witness brands experiencing a growth in
household reach — but encountering a fall in annual spend levels,” said Michael Walton, Executive

Director — Liquor Services, Nielsen Pacific.

“Despite this growth, the challenge that lies ahead will be to retain these buyers — although repeat
rates are growing steadily, it remains that over half (54.1%) will only ever shop for this varietal once
on an annual basis. Encouraging trialists to remain within the New Zealand wine portfolio will be the

key to sustaining this growth in the longer term,” commented Walton.
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Chart 1: The importance of understanding the relationship between sales and consumer behaviour

SALES SCAN DATA

What is really driving sales? CONSUMER

PANEL

@)
How many shoppers? Spend per trip? DATA

What strategies and tactics can | employ to change these dynamics?

ATTRACT NEW BUYERS GENERATE REPEAT SALES DRIVE SPEND IN STORE
Advertising Consumer promotions Pack size adjustments
More product types New products/Range variation Promote Consumption
Pricing strategy Quality assurance Premium Range

In-Store sampling

About Nielsen Homescan:

Nielsen Homescan is an exclusive data source that tracks the purchasing of 12,500 households
across Australia and New Zealand. Each of these households is equipped with an electronic handheld
scanner that facilitates the transmission of household level purchase information, including alcohol
purchasing.

Homescan has the ability to diagnose the ‘why’ behind the ‘what’ and can provide both manufacturers
and retailers alike with valuable consumer information pertaining to how many, how much and who is
purchasing the wine category for in-home consumption.

For further information please contact your Nielsen representative or email yahya.kanj@nielsen.com

About The Nielsen Company

The Nielsen Company is a global information and media company with leading market positions in
marketing and consumer information, television and other media measurement, online intelligence,
mobile measurement, trade shows and business publications. The privately held company is active in
approximately 100 countries, with headquarters in New York, USA. For more information, please visit,
www.nielsen.com <http://www.nielsen.com/> .
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