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00000000 C Comprehensive 72 page
report on the main
drivers of ad spending
in Australia

Who were the
top advertisers
across the 10 main media
tracked in Australia?

* Now for the first time including Online display advertising for 2008
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Order your copy of this annual report
in PDF format for $2,000 (plus GST)
by contacting Scott Gillham:
(02) 8873 7622 or
scott.gillham@nielsen.com




